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Legislation Would Make Federal Duck Stamps  
Available Electronically 

 
MEMPHIS, TN—The 
U.S. House of Repre-
sentatives passed legis-
lation in July that will 
make it easier for water-
fowl hunters to pur-
chase a Federal Duck 
Stamp. The Senate 
passed the same bill 
earlier this summer. It 
will now be sent to 
President George W. 
Bush to sign into law.  
 

 The bill approves a pilot program that will begin Sept. 1, 2007, in 15 
yet-to-be-determined states to allow waterfowl hunters, stamp collectors 
and conservationists nationwide to buy the Federal Duck Stamp over 
the phone or Internet. A conventional paper stamp will also remain 
available at retail outlets.  
 
 Waterfowl hunters have contributed more than $600 million to habitat 
conservation during the past 71 years with their purchases of Federal 
Duck Stamps. Supporters of the bill say the ability to buy an electronic 
Duck Stamp should make it easier for hunters to acquire their annual 
Duck Stamps, representing a positive step for wetland conservation.  
 

From North American Hunting Club online 
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Take More Bucks Outside the Rut 
 

 We all like to hunt during the rut; that's when 
most of the big bucks get taken, after all. But the 
reality is that we spend a lot more time in the 
woods when the rut is not taking place. 

 

So how can we take more bucks when the rut 
is not happening? 

 

First consider why bucks get harvested during 
the rut: They get stupid and break their normal, 
secretive routines.  In other words, those who 
have been hunting the big doe trails and hang-
outs connect with a buck that wasn't there at 
any other time of the season. 

 

It's pretty simple when you think about it.  
Bucks, especially big bucks, are mostly noctur-
nal; they don't travel the heavy doe trails; they 
don't move around more than they have to; and 
they stay close to escape routes.  So if you're 

(Continued on page 7) 
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(Originally printed on ithacajournal.com; Reprinted  by permission of the Author) 
�
 If there truly is a battle between sportsmen and the animal rights folks — and I'm not convinced 
that there is — things are looking bad for the good guys.  
 
 I mean, a battle has two sides. We never lay a glove on them.  
 
 If a group like the Humane Society of the United States does not like something, it addresses the situation, organizes 
and makes a major move.  
 
 If sportsmen don't like something, they complain to each other. Getting together to form an effective lobby is problem-
atical at best.  
 
 For example, HSUS recently organized a coup of sorts by getting its rhetoric placed on postage stamps, a move that 
raised revenues to further its mission.  
 
 Sportsmen had the same opportunity, thanks to the fact that Congress earlier this year retracted an 1872 law that for-
bade advertisements on U.S. currency, including postage stamps. The amendment paved the way for an experimental 
one-year trial period allowing companies such as Endicia.com, Stamps.com and Zazzle.com to offer customizable 
stamps via the Internet.  
 
 Our typical reaction is to threaten a boycott of the offending organization. Are we going to boycott the U.S. Postal Ser-
vice? The threat has worked with Accord Hotels, Jeep and some dog food companies in recent years, but was pretty 
much ignored when boycotts were threatened against big companies like AT&T, America On-Line, Sara Lee, Pepsi-
Cola.  
 
 The animal rights folks are very organized, well-financed and proactive. They are professionals, doing what they do for 
a living. Sportsmen are regular guys trying to enjoy themselves on their day off. Splintered, unfunded and haplessly 
reactive, sportsmen will never have an organized voice.  
 
 We're simply too fragmented to ever be effective. Bow hunters are constantly at odds with gun hunters, and always 
seem to be bickering within their own ranks. Waterfowlers who hunt swamps battle their brethren who prefer big water 
for hunting dates — and neither has respect for deer hunters. Fly fishers and meat anglers don't get along — and don't 
mention bass fishermen to either of them. Skeet shooters don't deal with trapshooters and both are looked down upon 
by the sporting clays crowd.  
 
 The New York Rifle and Pistol Association is calling the New York Conservation Council names, for Pete's sake.  
 
 Go to a sportsmen's club meeting and you're likely to find that a handful of dedicated members, usually older guys, 
doing all the work while the rest of the membership reaps the benefits and complain about the work that is done or not 
done. Those few at the meeting are more concerned with who is going to mow the lawn, order targets or recycle the 
soda cans than on programs to promote their interests.  
 
 Sportsmen's biggest enemy isn't the “anti” crowd, but rather themselves. 

2006 Waterfowl Survey Shows Duck Population Gains 
 
 The preliminary 2006 Waterfowl Breeding Ground Population and Habitat Survey conducted by the U.S. 
Fish and Wildlife Service estimates a total duck population of more than 36 million; or a 14 percent in-
crease from last year's estimate and 9 percent above the 1955-2005 average. 
 

 The survey indicated an increase in the quality of waterfowl breeding habitat in the United States and 
Canada from 2005. Improvements in Canadian and U.S. prairie habitats were primarily due to average to above-average 
precipitation, warm spring temperatures and the good summer conditions of 2005. The higher number of ponds counted 
in Prairie Canada this year relative to last are a strong indicator of the improved habitat conditions. 

(Continued on page 6) 
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10. Sheila Jackson Lee (D.-TX.): 
 
Always prepared to offer anti-gun amendments, whether they're relevant to a bill or not. 
 
9. Diana DeGette (D.-CO.): 
 
A reliable fixture at press conferences on any anti-gun initiative. Wants to hold gun manufacturers liable for the 
illegal use of firearms. 
 
8. Mike Castle (R.-DE.):  
 
Consistent sponsor of anti-gun legislation. One of only six House Republicans to vote against the Protection of 
Lawful Commerce in Arms Act that restricted reckless anti-gun lawsuits. 
 
7. Anthony Weiner (D.-NY):  
 
Promotes New York City gun laws (among the most restrictive in the nation) as a model for the rest of the coun-
try. 
 
6. Carolyn McCarthy (D.-NY):  
 
Sponsor of unsuccessful legislation to drastically expand the "assault weapon" ban of 1994-2004 to cover even 
more guns. Gun-control supporters claimed a crime wave would ensue after the ban's demise, but violent crime 
instead fell to a 30-year low. 
 
5. Nancy Pelosi (D.-CA):  
 
A reliable vote for anti-gun legislation, and poised to put anti-gun bills at the top of the agenda if she becomes 
Speaker. 
 
4. Jim Moran (D.-VA.):  
 
One of only four representatives who voted against requiring that, in the event that a prospective firearm pur-
chaser is rejected by the national background check system, the government must tell the person why. 
 
3. Zoe Lofgren (D.-CA.):  
 
Always ready to lead the "Million Moms" on the House floor in favor of any anti-gun legislation, no matter how 
extreme. 
 
 2. Henry Waxman (D.-CA.):  
 
Waxman is the congressman who most frequently turns to the GAO to conduct studies designed to support "gun 
control" schemes he knows do not have support in Congress.  
 
1. John Conyers (D.-MI.):  
 
The only current House member who voted for the Gun Control Act of 1968, has been a vocal opponent of 2nd 
Amendment rights ever since. 
 

 
(reprinted from Human Events Online) 
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 "There's a lot of good news in the sur-
vey this year for the total duck popula-
tion and waterfowl breeding habitat," 
said H. Dale Hall, Director of the U.S. 
Fish and Wildlife Service. "Most species 
increased above the estimates of last 
year and numbers were above the long 
term baseline. We're especially excited 
about the fact that while pintail popula-
tions are below their historic average 
numbers, the survey shows a 32 per-
cent increase in pintail population from 
the previous year. However, widgeon 
and scaup are not experiencing those 

p o s i t i v e 
trends and 
t h a t ' s 
cause for 
concern." 
 

This pre-
l i m i n a r y 

(Continued from page 4) 
 SPECIES 2006* +/- % 2005 +/- % LONG TERM 

Mallard 7.3 +7% +7% 

Blue Wing Teal 5.9 +28% +30% 

Green Wing Teal 2.6 +20% +39% 

Gadwall 2.8 +30% +68% 

Redhead .916 +55% +47% 

Canvasback .691 +33% +23% 

Northern Shoveler 3.7 N/A +69% 

Scaup (Greater & Lesser) 3.2** -17% -37% 

Widgeon 2.2 -17% -37% 

Pintail 3.4 -18% -32% 

* population in millions  ** record low estimate  

report does not include estimates for the eastern survey area or information 
from surveys conducted by State or Provincial agencies. 
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targeting mature bucks, you have to hunt accord-
ingly. 

 

What that means is that you'll have to give up see-
ing lots of deer.  Scout the thick stuff close to bed-
ding areas (but avoid disturbing the actual bedding 
area). Look for subtle trails with old rubs nearby. 

 

Pay careful attention to how you get in and out of 
the woods, and be there well before first light and 
stay until dark.  You won't see lots of deer, but the 
deer you do see could be the monster buck of your 
dreams. 

(Continued from page 3) 
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OTISCO LAKE ROD AND GUN CLUB 
P.O. Box 68 

  Marietta, N.Y. 13110 
Woodcock in Wine  

 Melt half the butter in a pan and when hot, fry the woodcocks. Remove from the pan and place in a sauce-
pan. To the butter in the frying pan, add the finely chopped onion and sauté. 
 
Next, add the flour and stir with a wooden spoon until golden. Add the wine; when it comes to a boil remove 
the pan from the heat and pour the contents into the saucepan containing the woodcocks. Add half a cup of 
water, return the saucepan to the cooker and simmer for another half hour. Add crushed tomatoes, salt and 
pepper, and cook the sauce for 20 minutes. Pour the sauce into the saucepan and allow the dish to cook a 
few more minutes. 
 
Garnished with bite-sized pieces of bread that have been fried in butter, and pour the sauce over.  
 
 

Modified from wildliferecipes.net 

4 woodcocks 
1 small cup of butter 
2 onions 
1 tablespoon of flour 
½ small cup of red wine 
4-5 ripe tomatoes, crushed 
salt and pepper 
3-4 slices of bread 
extra butter for frying bread 


